
A graduate of the University of Missouri-Columbia, Jour-
nalism School, Heather Hoopes-Matthews is a nationally 
award-winning journalist. She has delivered live news
from the center of hurricanes, worked with “The Capital
Gang” at CNN, and conducted investigative reporting that
changed a South Carolina law to protect children. Heather also served as the anchor,
writer, and co-producer of Providence Heartbeat, a news show highlighting Providence
Heart Institute and the advancements of heart-related technology.

In 2002, Heather left her career as a Senior Reporter to serve as the Marketing Director
for Nexsen Pruet, an eight-office, 200-lawyer business law firm in the Carolinas. Her 
passion for turning complicated information into a clear and concise message prepared
her for jumping into strategic marketing and business development initiatives.

As an expert communicator in public relations and marketing, Heather was selected to
lead NP Strategy to help companies navigate messaging in rapidly changing environ-
ments.

Her experience ranges from developing and implementing strategic marketing and 
business development initiatives to training business executives and government officers
in crisis communications and media relations. She has coordinated grassroots initiatives,
managed statewide community relations efforts for high-profile economic development
projects, crafted stakeholder engagement plans, and developed websites. She’s a
frequent public speaker and commonly shares about her faith in God.
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ALL STRATEGIES ARE NOT CREATED EQUAL

Taylor Kearns is a filmmaker at heart and a professional 
communicator by trade. Ever since he got his hands on
the family camcorder as a child, he’s been using video 
and sound to tell stories. In college, he turned that love of 
moving pictures into a career in broadcast journalism. He 
went on to earn two regional Emmy awards for his work.

With seven years’ experience as a photojournalist and 
reporter, Taylor sought out the feature stories he knew 
would resonate with viewers. While others handled the 
nitty gritty, investigative pieces, Taylor looked for creative 
angles on stories that might have otherwise been 
forgotten. Whether chasing down a wayward emu in the 
hinterlands of South Carolina, or following the harrowing 
rescue of a dog in an abandoned well, Taylor strived to 
tell you a story in a way you wouldn’t forget. Often, this 
meant getting to the point of a piece in a quick, yet 
compelling way.

The same skill set would come in handy when breaking 
down complex subjects and making them easy enough 
for a casual viewer to understand. A good feature story is 
one thing – explaining the impact of a massive business 
development is another. With attention to detail and 
an eye always on what mattered most to the person 
at home, Taylor has established himself as a trusted 
storyteller who can deliver information in a way that 
makes sense. It’s an ability he continued to develop while 
running his own video production business, working with 
clients to communicate their brands and missions clearly 
and quickly. 

A lifelong South Carolinian, Taylor is from Hartsville but 
has lived in Columbia since attending the University 
of South Carolina. While he’s not out shooting video, 
you’ll probably find him in his garage learning the art of 
woodworking or enjoying reruns of ER (he’s never seen it, 
no spoilers!) with his wife, Caroline, and their two border 
collies, Ruby and Joey.
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