
A graduate of the University of Missouri-Columbia, Jour-
nalism School, Heather Hoopes-Matthews is a nationally 
award-winning journalist. She has delivered live news
from the center of hurricanes, worked with “The Capital
Gang” at CNN, and conducted investigative reporting that
changed a South Carolina law to protect children. Heather also served as the anchor,
writer, and co-producer of Providence Heartbeat, a news show highlighting Providence
Heart Institute and the advancements of heart-related technology.

In 2002, Heather left her career as a Senior Reporter to serve as the Marketing Director
for Nexsen Pruet, an eight-office, 200-lawyer business law firm in the Carolinas. Her 
passion for turning complicated information into a clear and concise message prepared
her for jumping into strategic marketing and business development initiatives.

As an expert communicator in public relations and marketing, Heather was selected to
lead NP Strategy to help companies navigate messaging in rapidly changing environ-
ments.

Her experience ranges from developing and implementing strategic marketing and 
business development initiatives to training business executives and government officers
in crisis communications and media relations. She has coordinated grassroots initiatives,
managed statewide community relations efforts for high-profile economic development
projects, crafted stakeholder engagement plans, and developed websites. She’s a
frequent public speaker and commonly shares about her faith in God.
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ALL STRATEGIES ARE NOT CREATED EQUAL

For more than a decade, life-long South Carolinian Stephanie 
Heikkila Holman has continually drawn on her life lived as a
creator to innovate creative solutions and responses for her 
clients. As a young girl, she fell in love with creative storytelling 
through watching her grandfather work diligently in his art studio. 
From there, Stephanie continued to explore other creative 
fields beyond visual art, including theatre and music, as well as 
the then-budding field of website design. These experiences 
prepared her for her time at Coastal Carolina University in 
Conway SC where she spent four years honing her sense for visual 
aesthetics by pursuing a degree in visual arts and graphic design.

After spending years working in the marketing and publication 
fields as a graphic designer and art director, Stephanie felt drawn 
to dive deeper into communications and acquired a masters 
degree in Integrated Marketing Communications from West 
Virginia University. At her time at WVU, Stephanie acquired the 
knowledge needed to become a more well-rounded creative 
leader, and was driven to continually develop innovative ways 
of making her existing design skills serve the larger purpose of 
unifying and deepening communication strategies. 

Most recently, Stephanie served as the Creative Director for a 
political consulting and issue advocacy firm in Charleston where 
she created creative communication solutions for campaigns and 
organizations on both the local and statewide level.

Stephanie currently lives in Charleston with her husband Bates, a 
jazz percussionist and educator, and their three children.
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+ Community Assessment

+ Crisis Management

+ Media Relations

+ Message Development

+ Project Launch

+ Stakeholder Management
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